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Based on tourist consumption process and drive sources of influencing 
mechanism of revisit intention, this study integrates factors which are treated as 
important but controversial driving factors for tourist revisit intention in the tourism 
literatures according to tourism motivation theory and Cognitive Motivational 
relational Theory and so on, and examines the relationships between influence factors 
and how to bring out revisit intention collectively. This study has important 
theoretical and practical significance to help destination and tourism enterprises 
service better for potential market, and strengthen attractiveness and competitiveness, 
and improve revisit rate and so on. 
Innovation points of view are as follows: First, this study gives a full and 
accurate analysis in theory about influencing mechanism of tourist revisit intention 
and its drive sources. Second, based on consumption process, this study analyzes how 
to bring out revisit intention dynamically and systematacially. Third, introducing 
tourism motivation and perceived attractiveness et al. into conceptual model expands 
research field of revisit intention antecedents.Fourth, finding out key factors driving 
revisit intention to bring out from total effect prospective.Fifth, function mechanism 
that how do different tourism motivations influence revisit intention is examined. 
In short, this study gets 8 important conclusions. First, drive sources of revisit 
intention comes from tourism motivation, decision making process and affection after 
consumption and so on. These drive sources from tourist consumption process make 
tourist revisit intention bring out collectively.Second, as internal driving power that 
makes people leave home, tourism motivation has an effect on destination image only 
but has no significant direct effect on revisit intention. With motivation levels from 
high to low, influence of tourism motivation on cognitive image reduces gradually 
and influence on affective image increases gradually.Third, destination image is a 















image.Although cognitive image has no significant direct effect on revisit intention, it 
has the most important total effect on revisit intention comparing with other driving 
factors, so this study finds that cognitive image is the most important driving factor of 
revisit intention. Affective image has no significant direct influence on revisit 
intention, but it is one of the most important driving factors of revisit intention 
too.Fourth, although perceived quality and perceived value have both no significant 
direct influence on revisit intention, they has indirect influence on revisit intention 
though some influence paths. So they are important driving factors of revisit intention 
too.Fifth, perceived attractiveness has direct and indirect influence on revisit intention, 
and its direct influence on revisit intention is second important next to tourist 
satisfaction.Sixth, tourist satisfaction has the most important influence on revisit 
intention and it is the best predictor of revisit intention. It is the most important direct 
driving source between antecedents of revisit intention.Seventh, as affection after 
tourism consumption, trust has a significant direct influence on revisit intention and it 
is also one of important driving factors of revisit intention.It is worth noting that 
tourist satisfaction does not lead to tourist trust inevitably. Eighth, tourism motivation 
has indirect influence on revisit intention, and cognitive variables have direct and 
indirect influence on revisit intention, and affective variables have direct influence on 
revisit intention only. 
Drive sources from different phases of consumption process make tourist revisit 
intention bring out collectively. Cognitive image, perceived attractiveness, perceived 
value, perceived quality and satisfaction are very important for formation of revisit 
intention. Research findings clarify the controversy about driving factors of revisit 
intention, deepen the understanding of influencing mechanism of revisit intention, and 
promote the further development in this research field. 
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